This paper reviews the market for wine drinks in Bulgaria. It charts the key trends, as it utilizes latest data on production, volume and value by category of wine drinks, by transacted deals, import and export, profitability, liquidity, indebtedness. The paper discusses the impact of several microeconomic and macroeconomic factors of this industry. For the purposes of this paper, the market has been defined to include: sparkling wines, still (table) wines, special wines.
economic gains. It is a balanced growth substantiated by both internal demand (1.6%) and by net export (1.8%).
Gross value added
The gross value added (GVA) produced by the national economy industry sectors in 2015 was reported at 39 134 million EUR at current basic prices. In real terms it increased by 3% in comparison with the preceding year. The added value of agricultural sector entities in 2015 amounted to 1 873 million EUR at current basic prices, shrinking by 6.8% per annum in real terms. The share of agriculture in the total GVA drops under 5% for the first time since there is GVA statistics in the country.
Gross value added in 2016 was reported at 79.9 billion BGN. The estimated value is 2.9% higher than in 2015. The most significant contribution to the growth is made by the service sector, accounting for 67.6% of GVA. The industrial sector accounts for 28.0% of gross value added and the agricultural sector -4.4%.
Employment and unemployment
The positive trend of onward developments in the labour market from recent years has remained in place. The unemployment level decreased substantially in 2015 to 9.2% (2) . As this ongoing decrease continued, it reached 6.7% in the forth quarter which is the lowest estimate since the middle of 2009. However, the decline in unemployment had no significant impact on employment largely due to the reduced labour supply. The employment coefficient in 2016 indicated decline for all age groups (except for people over 65) as compared to the previous year.
Foreign direct investment
Despite positive economic developments in the country, the growth of investment activity in Bulgaria gradually slowed down and resulted in decline in foreign direct investment over the last year. According to the reports of BNB (3) the amount of FDI in Bulgaria for the entire 2016 was 682.8 million EUR which is approximately 1 billion EUR less than in 2015. If a longer comparison period is covered, the FDI flow in 2016 remains more than two times smaller than the average annual rate for 2010 -2015.
Inflation
The average annual inflation for 2015 was -0.1%. Consumer price change (according to the harmonised index of consumer prices) has been negative for the entire 2016 with the annual deflation rate slowing down to -0.5% in December. The average annual inflation remains negative (-1.3%).
Commodity exchange
In 2015, Bulgaria's export hit a record high reaching nearly 29 billion Euro and 1 billion EUR growth as against 2014. The total export of goods to the EU countries increased by 7.9% and the registered growth to third parties was insignificant -0.6%. Foreign trade data show that export exceeded the value of imports. In 2016, Bulgaria's exports figure was increased by 325 million EUR or 5.7% in comparison to the preceding year. The value of imported goods increased by 177 million EUR or 2.7%.
1.2.Production
Wine production in Bulgaria in the period 2011 -2013 is characterized by positive trends on annual growth reaching its highest level in 2013 (165 898 000 litres). The total growth rate for 2013/2014 reached negative value of -40.9%. In comparison, the figure for 2012-2013 is 0.2%. However, this negative trend is considered not to be widening. 2015 registered upward move of production in comparison to the preceding year (by 40.3% or 39.5 liters). As shown in Table 1 , in 2015 production increased in all product classes in comparison to 2014. The best performing segment is the one of high quality red wines and rosè registering growth rate by 86.5% for 2014/2015 or 1.5 million liters, followed by sparkling wines (48.2%), table wines (39.8%), vermouths and other aromatised wines (32.7), and high quality white wines (2.8%). .. -Confidential data
1.3.Wine sales
From the analysis of the data shown in Table 2 it
, and the sales in value registered substantial change (decrease by only 11 000 EUR, or 0.01%).  the price for sparkling wines was highest in 2014 and in 2015 the decrease against 2014 is by 11.2%. In comparison to 2011, the price for sparkling wines increased by 6.3% in 2015.
1.4.Commodities exchange
Bulgaria's commodities exchange with wines from fresh grapes in the period 2011 -2015 follows a wavering trend of growth and decline (Table 3) . In 2012 the commodity exchange registered highest values and in 2015 -lowest values. The total growth rate in 2014/2015 was by -0.9% or 525 100 EUR. The foreign trade balance for the entire period is positive with a decreasing trend. For 2015 it declined by 39.4% or 11.6 million EUR in comparison to the previous year.
Import
In the period 2011 -2014, the import volume of wine decreased (except in 2012) but its value increased (except in 2014). In 2015, 9.2 million liters were imported amounting to 19.4 million EUR. As compared to 2014, the quantities registered growth by 75.2% (or 3.9 million liters) and the value increased by 40.2% (or 5.5 million EUR).
In 2014, still red wines and rosè had the biggest share (42.5%) in the distribution of imported quantities of wine in terms of product lines, followed by still white wines (38.2%).
Still white wines had biggest share in imported value (34%) and still red wines and rosè (28.9).
Export
As evident by the data shown in Table 3 , there is an ongoing decline in wine export in the period 2011 -2015. In 2015 Bulgaria exported 39.9 million liters at 37.3 million EUR. The growth of export in 2014/2015 was a negative figure (both in volume -12.5% and in value -14%). Still red wines and rosè had biggest share in the distribution of exported products lines in the last year.
1.5.Financial indicators of the enterprises
from "Production of grapes wine" As evident by Table 4 , the liquidity of wine producers in 2015 was lower than in the preceding year. The total liquidity ratio in 2015 was highest in (4):
 Bulgarian wine and spirits AD -Sofia;  Papas Vineks AD -Yambol;  Vinprom Montana AD -Montana;  Slaveykovo Cellar EAD -Harmanli;  Koveks 2 EOOD -Panagyurishte.
The profitability of the sector enterprises is negative for the entire period which is a logical consequence of the financial result.  Angels Estate AD -Stara Zagora: -1 047 000 BGN;
